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Objective 
M o d u l e  1 :  

The objective of this training is to equip seed companies in the 

Collaborative Seed Programme with the ability to effectively utilize 

mobile devices for impactful visual storytelling. Participants will 

acquire photography expertise and master the art of crafting 

compelling messages to amplify seed promotion and sales.

Consequently, this will amplify seed sales on social media platforms 

through captivating visuals and the formulation of compelling 

messages that drive user engagement and elevate brand 

perception.



Mastering Quality Pictures for Social Media 

Marketing 
M o d u l e  1 :

❑ To enable participants, understand the importance of high-quality visuals in social media marketing 

and their impact on user engagement and brand perception. 

❑ To enable participants, gain a solid understanding of mobile phone photography, covering basics like 

composition, lighting, and framing to capture high-quality images.

❑ To enable participants, learn how to visually convey brand identity and align visuals with the 

company’s overall marketing objectives.

❑ Provide an opportunity for participants to practice mobile photography and editing skills during the 

training, offering constructive feedback and suggestions for improvement.

Learning 
Objectives

Learning 
Outcomes

❑ 1. Understand how to navigate mobile camera functions and settings for optimal photography.
❑ 2. Applying composition principles, framing techniques, and angles to create visually compelling 

photographs. 
❑ 3. Creating and optimizing images tailored to different social media formats (mobile feeds, posts, and 

stories)
❑ 4. Understanding how to leverage natural and artificial lighting effectively in photography.
❑ 5. Basic knowledge of photo editing apps and techniques to enhance images.
❑ 6. Ability to develop a consistent visual style aligned with branding goals for audience recognition and 

engagement.
❑ 7. Engaging in hands-on photography exercises using mobile devices.
❑ 8. Provide valuable feedback and suggestions for improvement 



Courses and Prerequisite For the Training M o d u l e  1 :  

Introduction to Quality Photography for Social 
Media Marketing:

❑ Introduction to Photography
❑ Key Elements of a Visually Appealing Photography
❑ Impact of Quality Photography on User Engagement and Brand 

Perception 
❑ Essential Camera Functions and Settings 
❑ Composition and Framing Techniques 
❑ Lighting and Exposure 
❑ Enhancing Mobile Photography 
❑ Advanced Techniques for Mobile Photography 
❑ Shooting for Social Media Platforms 
❑ Practical Exercises and Feedback

Prerequisite :

❑ Creative mindset 
❑ Fundamental understanding of photography 
❑ Participants should have access to a smartphone or 

cameras
❑ Participants should come with their mobile devices 
❑ Participants should come with their camera
❑ Knowledge of basic computer skills and image editing 

software                                                                                                                     



M o d u l e  1 :  Introduction to Photography

Photography is the art, application and practice of creating images by recording 
light. It is the process of creating visual representations of objects or scenes using 
light-sensitive materials, such as photographic film or digital sensors

A photograph is is a visual image or picture created by capturing and recording 
light on a light-sensitive surface or sensor using a camera. It is a two-
dimensional representation of a moment in time and space, capturing the 
composition, lighting, and subject matter present at the time of its creation.

Photographs can take various forms, including prints, slides or digital files. They 
can be in color or black and white, and they may be produced using a wide 
range of photographic techniques and processes. Photographs can be used for 
documentation, communication, and memory preservation. They have become 
an integral part of modern life, used in everything from personal snapshots, 
advertising or fine art.

Photography is a versatile medium that allows individuals to express themselves, document the world around them, and communicate ideas through visual 
storytelling

What is Photography?

What is a Photograph?

What is Photography used for?



M o d u l e  1 :  

A visually appealing photograph is one that captures the viewer's attention and leaves a lasting impression. There are several key characteristics that tend to 
contribute to the overall appeal of an image:

Elements of A Visually Appealing Photograph

S cope of Work

Focus and Sharpness: A quality 
photograph should have a clear 
and well-defined  subject that is 
in focus. It draws the viewer’s 
attention to the main subject 

.

Storytelling: A quality 
photograph should have an 
engaging subject that tells a 

story, evokes emotion or 
conveys a story 

Perspective and Angle: The 
perspective from which you shoot 

your subject can greatly impact the 
photo’s appeal, Experiment with 
different angles to create unique 

and interesting compositions 

Context: providing context to the subject 
makes the photography meaningful and 

relatable. Images like this help the user to  
understand the story or environment which 

the image is captured

Lighting: when using your mobile 
phones to shoot ensure you make 

use of natural light. A phone camera 
lens is much smaller than a 

professional camera but photos taken 
with a mobile phone turn out much 
better when the subject is shot in 

Natural Light.

Color: The choice and use of colors in a 
photograph can greatly impact its visual 
appeal. Complementary colors, vibrant 

hues, or a harmonious color scheme can 
enhance the overall aesthetic. 



Impact of Quality Pictures on User Engagement and 
Brand Perception

The use of quality pictures can have a significant impact on user engagement and brand perception in various ways. In today's 
visually-driven world, images plays a crucial role in shaping how users perceive and interact with a brand.

Cognitive 
Impact 

Professionalism
Convery 

Marketing 
Messages 
Effectively 

Photography 
is diverse 

The human brain processes visual information 
faster than text, Visual Content grabs attention 
and always leaves a lasting Impression 

Incorporating quality images in your content 
conveys a sense of professionalism and attention 
to detail. It reflects positively on your brand and 
users are more likely to trust your products and 
services . 

Visual content can take many forms, it allows you 
to diversify your marketing strategy through 
photos, videos, memes, and GIFs they are 
numerous creative avenues to explore

Quality photography enables you to convey your 
marketing messages in a clear and concise 
manner. It simplifies complex data and ensures 
that your audience understands your messages
effectively  

Brand 
Identity 

Continuous use of quality pictures contributes to 
the overall consistency of your brand which leads 
to a strong and coherent brand identity, It sets 
your brand apart from your competitors which can 
lead to greater brand exposure and increased 
engagement with content across social media 
platforms

M o d u l e  1 :

Quality pictures enhance user experience on social 
media platforms. Your target audience is more 
likely to interact with your post and engage with 
your content if your page is visually appealing 

Promote 
User 

Engagement 



M o d u l e  1 :  Shooting For Social Media Platforms 

When shooting for social media platforms it is important to create visually engaging content that resonates with your target audience. Here are some key considerations 
for shooting images specifically for social media platforms

1

5

4

Know your audience: Understand the 
preferences, interests, and 
demographics of your target audience. 
Different platforms attract different 
audiences, so tailor your content 
accordingly.

2

4

Choose the Right Platform: Different 
social media platforms have varying 
image dimensions and styles. For 
example, Instagram often favors square 
or vertical images, while Facebook and 
Twitter are more flexible. Ensure your 
photos are optimized for the platform 
you're using.

Invest in High Quality Equipment:
Invest in a good camera or 
smartphone with a high-resolution 
camera to capture sharp and detailed 
images, Remember quality matters on 
social media.

3

Pay Attention to Lighting: Good 
lighting is crucial for great photos. 
Natural light, diffused through curtains 
or soft boxes, often works best. Avoid 
harsh, direct sunlight or overly dark 
conditions.

6

Tell a Story: Use quality images to
convey a narrative or emotion.
Stories resonate with your audience
and it makes your product stay at the
top of mind of your audience.

Experiment with Angles: Try 
shooting from different angles and 
perspectives to add variety to your 
content. Overhead shots, close-ups, 
and unique angles can make your 
photos stand out.

7 Plan your Content: Create a content
strategy based on a consistent theme,
style and message. This will help your
brand stand out and your profile will be
more appealing to your audience

9 Post at Optimal levels: Schedule 
post for times when audience is most 
active on  the platform. Social media
analytics tools can enable you
determine what time your audience are
most active on the platform.

8 Make Use of Image Editing Tools:
Using editing apps or software to adjust 
exposure, contrast, color balance, and 
sharpness of your photos improves the
overall visual appearance of your page.
However, be mindful not to over-edit
images to maintain authenticity.



Websites For Trending Hashtags in Agriculture M o d u l e  1 :  

A

All Hashtags : https://www.all-hashtag.com/hashtag-generator.php
Toolzu: https://toolzu.com/hashtag-generator-for-instagram/
Sistrix: https://app.sistrix.com/en/instagram-hashtags
Tagsfinder: https://www.tagsfinder.com/en-ng/stats/

https://www.all-hashtag.com/hashtag-generator.php
https://toolzu.com/hashtag-generator-for-instagram/
https://app.sistrix.com/en/instagram-hashtags
https://www.tagsfinder.com/en-ng/stats/


Mastering Quality Photography for Social 

Media Marketing 
M o d u l e  1 :  

Practical 

Exercises and 

Feedback 

Session 

❑ Engaging in hands-on photography exercises to apply the concepts learned.

❑ Reviewing and analysing participant photographs as a group

❑ Providing constructive feedback and suggestions for improvements



Guiding seed sector transformation in Nigeria
Contributing to the 

Nigeria-Netherlands Seed Partnership

Thank You
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