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Crafting Compelling Messages and Mastering 

Social Media Promotion
M o d u l e  2 :

❑ To build capacity of the seed companies 
❑ To understand the unique selling propositions of these improved seed varieties 
❑ Learn how to create engaging and persuasive marketing messages that drive seed promotion and sales ‘
❑ How to analyse and understand customers’ preferences in terms of seeds and effectively manage their 

expectations
❑ Explore Various channels for effectively delivering marketing messages 

Learning 
Objectives

Learning 
Outcomes

❑ Participants will learn how to identify and convey the unique qualities of these quality seeds of 
improved varieties. 

❑ Participants will craft captivating and engaging captions, develop stories that resonate with their 
target audience. 

❑ Participants will learn how to utilize the most suitable social media platforms for delivery of 
marketing messages.

❑ Participants will develop and maintain a structured content calender that aligns with their 
marketing campaign.

❑ Participants will master audience engagement techniques and maintain a uniform brand voice.



Creating Captions that Captivate Your AudienceM o d u l e  2 :

Captions play a crucial role in capturing attention and boosting engagement, especially in visual content such as social media posts, 
videos, and images. They serve as a bridge between the visual element and the audience and enhance the overall communication 
and impact of the content

Captions provide essential context for the content 
they accompany. It helps viewers understand what 
they are seeing or experiencing. 

Captions can include calls to action (CTAs) that prompt 
viewers to engage further with the content. 

Captions contribute to search engine optimization 
(SEO). When captions are well-written and relevant to 
the content, they can improve the discoverability of the 
content through search engines, increasing its reach 
and engagement potential.

In longer content, captions can highlight the most 
important points or takeaways. This helps viewers 
quickly grasp the essence of the content and decide 
whether they want to engage with it further.

Captions can supplement content with additional 
information, explanations, or details that may not be 
immediately evident in the visual element. This added 
value can keep viewers engaged and informed.

Effective captions can turn a simple image or video into 
a compelling narrative. They can describe the who, 
what, where, when, why, and how of the content, 
making it more engaging and relatable

Provide Context

Boost SEO

Encourage Interactions

Highlight Key Points

Tell a Story 
Provide Additional Information



Creating Captions that Captivate Your AudienceM o d u l e  2 :

Clear

When creating captions for social media 
marketing, it's crucial to ensure that your 
message is easily comprehensible to the 
audience. Clarity in your captions is 
essential to prevent misunderstandings that 
could potentially result in delays in the 
audience taking the desired action.

Correct

To enhance your brand's credibility, it's 

essential to ensure the accuracy of 

information in your marketing messages. 

Verify all facts and figures, and meticulously 

proofread your content for spelling and 

grammar errors to maintain correctness and 

reliability

Consideration

Keep in mind your target audience's 
opinions, mindset, cultural backgrounds, 
and preferences when crafting captions for 
social media posts.

Courtsey

Always be polite and respectful in your 

communication. Make use of courteous 

language. Understand the feelings and 

viewpoints of the people you are 

communicating with 

Concise 

Marketing messages should be straight 
to the point, avoid the use of long 
sentences and a lot of words. A concise 
message 

Concrete

Concrete messages are more appealing to 

consumers because the information is 

self-explanatory and reliable and promote 

a better understanding because the 

information speaks for itself 

Captions play a crucial role in your social media postings. As it serves as a guide to enable users understand the message you want to convey. It also 
captures the attention of your audience and boost interactions, When developing content for social media it is important that you always take note of the 7 
C’s

 

Complete 

Always crosscheck your messages to 

be sure they are complete and contain 

relevant information. Incorporate a 

distinct call to action in your message.



Content Scheduling and Publishing M o d u l e  2 :

Scheduling of content allows you to manage your posts across several social media platforms , as a business it is important to 
familiarize oneself with these platforms as it allows you to be consistent in posting, keep track of how your target audience interacts 
with your posts and improve overall brand identity.

Facebook Meta Business Suite: This is a free 
account management platform on facebook that 
allows you to manage and track all your activities 
across facebook, Instagram and messaging tools in 
one place to save time.  It also gives you the 
opportunity to schedule content on daily basis and it 
is easily accessible from your desktop and mobile 
devices



Content Scheduling and Publishing M o d u l e  2 :

Create Content: To create content, 
log in, choose the platform, and 
compose your post, including text, 
media, hashtags, and mentions. You 
can preview and schedule posts if 
desired. After publishing, analyze 
post performance, engage with 
comments, and respond to messages



Content Scheduling and PublishingM o d u l e  2 :

Manage Inbox: Meta Business Suite 
allows you to streamline your 
communication across facebook and 
Instagram platforms. It allows you to 
respond to messages effectively, label 
and filter messages, set up automated 
responses, and prioritize urgent 
inquiries. Review message requests on 
Instagram, maintain responsiveness, 
and use analytics to track performance. 
This helps businesses provide excellent 
customer service and engage effectively 
with their audience on social media 
platforms.



Content Scheduling and Publishing M o d u l e  2 :

Monitor and Track Insights: You can 
access insights through the dashboard to 
review metrics like engagement, 
audience demographics, and post reach. 
Analyze individual post performance and 
adapt your strategy based on trends. 
Understand your audience better by 
studying their interests, location, and 
behavior. Use data to optimize content 
timing and set specific goals for 
improvement. 



Content StrategyM o d u l e  2 :  

A content strategy is a comprehensive plan that outlines how an individual or business will create, publish, distribute, and manage content to achieve 
specific goals and objectives. A well-defined content strategy helps ensure that the content you produce aligns with your overarching goals and resonates 
with your target audience. Here's an explanation of key components and elements of a content strategy:

❖ Set Strategic Goals and Objectives: Your content strategy should begin with a clear understanding of what you want to achieve. These goals 
might include increasing brand awareness, driving website traffic, generating leads, nurturing customer relationships, or establishing thought 
leadership

❖ Identify Target Audience: define your target audience, understanding your audience's demographics, preferences, pain points, and needs is 
essential for creating content that resonates with them.

❖ Identify content type and format: Determine the types of content you will create. This could include videos, infographics, social media 
updates, webinars, and more. Consider what formats will best reach and engage your audience.

❖ Select Content topic and themes: Define the topics and themes that your content will revolve around. These should align with your business 
objectives and be relevant to your audience's interests and needs

❖Develop a Content Calender: Create a content calendar that outlines when and how often you will publish content. A calendar helps you 
maintain consistency and ensures that you have a steady flow of content throughout the year.

❖ Identify Content Promotional Tools and Platforms: Determine how you will distribute and promote your content. This includes selecting the 
appropriate channels (e.g., social media, email, website), optimizing for SEO, and using paid advertising if necessary

❖Develop engagement and interaction strategies: Plan how you will engage with your audience once content is published. Respond to 
comments, answer questions, and foster discussions within your social media pages 

❖ Identify Key Performance Metrics: To measure the overall success of your content strategy, it is important to keep track of your content 
strategy, track performance metrics such as website traffic, engagement rate, reach or messaging conversations. Analytics enables you to gather 
relevant data and make informed decisions 

❖ Evaluate Performance of Content Strategy: Regularly evaluate the performance of your content strategy and make adjustments as needed. 
Use insights from your analytics to refine your approach and ensure that your content continues to align with your goals and audience's 
preferences.

❖ Establish Brand Voice and Style Guidelines: Develop guidelines for your brand's voice, tone, and style. Consistency in how you communicate 
across all content helps build brand identity and recognition

❖ Ensure Content Adheres to Legal and Compliance Considerations: Ensure that your content adheres to legal and compliance requirements, 
especially if your content involves sensitive topics, data privacy, or regulated industries



Posting Content on Social Media Platforms 

Posting content on social media platforms is a fundamental aspect of building an online presence, engaging with your audience, and sharing 
information, ideas, or opinions

To better understand your audience 
and the type of content they engage 
with, you need to curate personalized 
content and content should be based 
on relevance.
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Use built-in formatting tools to enhance 
your content, such as applying filters, 
adjusting image brightness, sharpness 
or formatting text (e.g., bold, italics). 
Editing tools vary by platform.
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When developing content for social 
media platforms, always make sure 
that your content is  easy to read,  by 
incorporating bullet points short 
headings, keep your paragraphs to only 
two or three sentences
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M o d u l e  2 :

Your marketing messages should be 
written in your brand voice, your voice 
should reflect your company’s. To keep 
your audience engaged, aim to post 
content regularly and consistently 
according to a schedule that aligns with 
your goals
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Use tags (mentioning other users) or 
hashtags (e.g., #AgricultureinNigeria, 
#Agribusiness) to increase the 
discoverability of your content and 
connect with a broader audience.
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It is essential to monitor and track the 
performance of your post across social 
media platforms to enable you 
understand your audience better and 
how to adjust your content strategy 
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The Use of Hashtags and Mentions to Increase 

Content Visibility 
M o d u l e  2 :  

The use of relevant hashtags and mentions in your post is effective to increase content visibility and reach a broader audience.
Hashtags and mentions are essential elements in social media posts, serving distinct purposes to help users find, organize, and 
engage with content. 

❑ Hashtags are keywords or phrases preceded by the "#" symbol. 
They help categorize and organize content by topic, theme, or 
subject matter.

❑ Hashtags increase the discoverability of your content. By using 
relevant and popular hashtags, your posts are more likely to be seen 
by a broader audience beyond your followers

❑ Brands can create custom hashtags to promote their campaigns, 
events, or products. These branded hashtags encourage user 
participation and engagement, as users can join in by using the 
same hashtag.

Hashtags 
(#)

❑ Mentions are commonly used to acknowledge or give credit to other 
users. You can mention individuals, businesses, or organizations to 
show appreciation, reference their content, or engage in 
conversations with them.

❑ When responding to comments or engaging in conversations on 
social media, mentions can be used to address specific users 
directly. 

❑ In professional platforms like LinkedIn, mentions are used for 
networking and connecting with other professionals. Mentioning 
someone in a thoughtful and relevant context can lead to valuable 
connections.

Mentions 
(@)

Examples of common hashtags 
used in agriculture:

#agriculture#agricultureinnigeria#i
mprovedseedvarieties#seeds#seed
sinnigeria#maizeseeds#riceseeds#
agribusiness#kano#kaduna#zaria
#sustainablefarming#farmtotable

Tips for Effectively Using Hashtags and 
Mentions in Social Media Posts:
▪ Use hashtags that are relevant to your 

content and audience 
▪ Research trending and industry-specific 

hashtags to broaden your reach
▪ Ensure mentions are relevant to your 

post
▪ Limit the number of hashtags for a post 

to avoid overwhelming the content



Focus on creating high-
quality content that 
provides value to your 
audience. Avoid overloading 
your social media profiles 
with irrelevant or low-
quality posts.

Maintain a regular posting 
schedule to keep your 
audience engaged. 
Consistency helps establish 
expectations and keeps your 
brand top-of-mind

Basic Tips For Social Media Content PostingM o d u l e  2 :

1 Be Consistent 

- Experiment with various 

content formats, including 
images, videos, live 
streams, stories, 
infographics, and blog 
posts. Variety keeps your 
content interesting.

2
Always Choose Quality 
Over Quantity 3

Diversify Content Types

Address both positive and negative 
feedback professionally. Use 
criticism as an opportunity to learn 
and improve.

6
Respond to Feedback and 
Criticism Gracefully 

Encourage specific actions from your 
audience, such as visiting your 
website, signing up for a newsletter, 
or making a purchase.

Familiarize yourself with 
each platform's rules and 
guidelines to avoid account 
suspension or penalties.

5
Respect Platform 
Guidelines 4

Use Call to Actions 
(CTAs)



Practical SessionM o d u l e  2 :  

Practical 

Exercises and 

Feedback 

Session 

❑ Guide participants through the process of creating sample social media posts for different 

platforms with a mix of promotional content and engaging visuals.

❑ Assign participants to small groups and provide them with different seed varieties, each 

group will create a compelling marketing message for their assigned seed variety, focusing 

on unique selling propositions that highlight the value of the seeds.

❑ Walk participants through setting up a content calendar for a month-long seed promotion 

campaign and how to align posts with strategic marketing goals.

❑ Provide constructive feedback and suggestions for improvement
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